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ABSTRACT

The present study examined the impact of the fishtiteracy programme on farmers in Pullu villagéwe study
wasmainly based on primary data collected througdemi-structured interview schedule from 60 farmespondents
selected randomly. Data were analyzed with the béipercentages and paired t-test. The study redethht the FLP in
Pullu Village has significant impact on the awaissnand usage level of savings bank account by farniee Programme
could also improve the awareness level of respasdsrout ATM. But FLP could not bring changes ia tisage level of
ATM since there is no ATM in the area and the USBi¢arer to the farmers than the nearest ATM. Héreawareness
and usage of ATM services can be increased onbutir the provision of ATM. Since respondents are pussessing
smart phones, the scope for mobile banking is liemiged in the study area at present. The study edsealed feature that
none of the respondents are taking credit fromrm&d sources even though money lenders are promiméne area. FLP
has been successful in creating at least partiatevess regarding KCC among the farmers. The stuggested the use
the services of business correspondents from theal area to spread awareness about modern baskinvices and

schemes among farmers.
KEY WORDS: ATM, Financial Literacy, KCC, Savings Bank
INTRODUCTION

Financial literacy is the possession of knowledgd anderstanding of financial matters. It referghe set of
skills and knowledge, that allows an individuallde informed, and take effective decisions with eesgo all of their
financial resources. The absence of financialditgrcan lead to making of poor financial decisidhat can have adverse
effects on the financial health of an individualertde, financial education or financial literacy ressumed greater
importance in the recent years, in the policy dens of the Government of India (GOI) and ReseraaiBof India (RBI).
Being an Agra — based economy, financial infornratmd financial knowledge is essential for farmeisce farming
activities cannot be done without agricultural éreBinancially, literate farmers can make effeetivse of the various
financial products and services, of the institudlosources, so that, they will be relieved from thetches of the
unorganized financial sources. Hence, Financiarhaity Programs are being conducted by the bankstgutions, at their
own initiative and as per the directions of RBI; &l sections of society including farmers, afidentifying areas where
financial exclusion is high. The present studytesao such a Financial Literacy Program, condufdethe people of the

Palau village of Thrissur District.
STATEMENT OF THE PROBLEM

Pullu village in Chazhoor Panchayat of Thrissurtiis of Kerala, falls under the purview of the &ictial
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Inclusion Programme of South Indian Bank, since®®BI had identified Pullu village from unbankeitlages, with less
than 2000 population, for developing into a Modélage for delivering financial growth, along withe empowerment of
rural population. South Indian Bank entrusted Dapant of Rural Banking and Finance Management dieGe of Co-
operation Banking and Management, Kerala Agricaltliniversity to conduct a detailed financial assesnt survey of
villagers in Palau. The detailed survey report ofi? enabled the Bank to identify the gaps thastex in the village, in
terms of the level of financial literacy, penetoatiof banking services and other infrastructurglineements in the village.
South Indian Bank initiated further steps in thdage, based on the findings and inferences froenkthseline survey
report. South Indian Bank opened an Ultra SmallnBhain Palau, on 1st November 2013, an action biglwthe Bank
declared Palau as “Bank’s Own Village”. The needmdarting financial education to villagers wasritied, to improve
the standard of living of villagers, on the basisttee report of the baseline survey. Under the mog student teams
consisting of ten undergraduate and five post gredstudents paid visit to the village, for unddrig the baseline survey
in the village, followed by Participatory Rural Agsal (PRA) to take stock of the situation. On tesis of needs
assessment identified from the PRA exercise, fiigfiteracy programs were rolled out. Thereafeouth Indian Bank is
continuing its efforts to penetrate banking servit®ethe people of Palau. More than two years h&esn completed after
the implementation of the Financial Literacy Pragren Palau Village. Hence, it is the apt time tglexe whether the
program has made any positive change in the bardiveyeness and banking habits, among the peopleeofillage.
Being agriculture dominated village, the effort énés to find out the improvement or positive changéh respect to
awareness, availability and usage of selected hgré&rvices by farmers, as a result of the Finahdteracy Program,

conducted in the Pullu village.
OBJECTIVE OF THE STUDY

The main objective of the study, is to examineithpact of the Financial Literacy Program on farmeénsthe

Palau village of Thrissur District.
METHODOLOGY OF THE STUDY

The Financial Literacy Program (FLP) was condudtedhe fourth ward of the Palau village in a Chazho
Grama Panchayat. Hence, in order to analyze thaabyf FLP on farmers, the same word is selectedhfo study. The
study is mainly based on primary data collectedhuph a semi-structured interview schedule froniether respondents,
who were selected randomly. Information regardictgesnes of RBI and GOl for financial inclusion igaihed, from their

respective websites. The data collected were aedlyath the help of percentages, indices and paitesit
RESULTS AND DISCUSSIONS

The Financial Literacy Program was conducted inRbku Village, with the following objectives, vizg educate
the villagers with regard to various financial puots and services, available from the formal finansector; to create
awareness about the advantages of being connedfedhe formal financial sector; and to spread tisage of banking

services, among the people by imparting practinalkedge of techno banking.

In analyzing the impact of FLP among farmers, foategories of services through banks are considerzd
Savings bank account, ATM services, mobile bankamgl borrowings. Basically the impact of FLP hasrbassessed by

finding out the changes in the awareness and usagés of each of these services, before and #fteprogram. As a
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prelude to the discussion of the impact of FLP ammkrs, a brief picture on the demographic praffighe farmers is

given in the ensuing section

Table 1: Demographic Profile of Respondent Farmers

Sl. No | Characteristics | No. of respondents| Percentage
Age (in years)
30-40 10 16.7
40-50 16 26.7
1 50-60 14 23.3
60-70 13 21.7
>70 7 11.6
Total 60 100
Gender
5 Male 43 71.7
Female 17 28.3
Total 60 100
Educational status
Below SSLC 24 40
3 SSLC 24 40
Plus Two 12 20
Total 60 100

Sour@®mpiled from primary data
Impact of Financial Literacy Programme with Respectto Savings Bank Accounts

To examine the impact of the Financial LiteracydPamnmes and to find out whether these awarenesgaigns
have been fruitful, the awareness level and useagel lof respondents about Savings Bank Accounbrbeénd after

the Programme is examined with the help of awaeimeex.

The awareness level of the farmers, with respedixofeatures of savings bank account like procedor
opening account, mode of depositing, minimum badaincbe maintained, interest on SB account balgress book and
mode of withdrawal are examined by means of statésrend getting scores for each of the statemexstsdoon whether
they are fully aware, partially aware or not awasith score values of three, two and one respdgtiviéhe individual

awareness index was constructed on a three pdiattl$cale, as:

.. . total
Individual awareness index-=———-"%_ % 100

maximum score

The maximum score is 18, with six statements ankinmam individual score of three. The individual aemess
index calculated, for each of the respondents ategorised into three classes, viz., ff the Indexre is less than 34
percent - Not Aware; If the Index score lies betw8d percent and 67 percent - Partially Awarehéf index score is more
than 67 percent - Fully Aware. The awareness lemetavings bank accounts before and after the BLResured, and
the impact is examined with the help of pairedst-t& he details are given in Table 3.

Table 2: Awareness Level of Farmers about SB Accotin
Before and After FLP

No of Respondents
Before FLP | After FLP
1. Fully Aware 1(1.6) 58(96.7)
2. Partially aware 55 (91.7) 2(3.3)

Sl. No Particulars
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Table 2 Contd
3. Not aware 4 (6.7) 0
Total 60 (100) 60 (100)
Composite index 61.1111 94.4444
t-value 46.875**
Sig.(2-tailed) * 0.000

Source: Primary data
Note: Figures in parenthesis represent percentageab tot

Table 3, makes it clear that the FLP conductedufitiRillage has improved the awareness level ohtas, about
Savings Bank account. Majority had poor knowledggarding the opening, operation, minimum balancédokept,
interest rate, pass book and mode of withdraw@Bfaccount. But, after the programme, the levairaferstanding has
tremendously increased. From less than two petoefiore the FLP, it has reached a level where n&@8&lpercent of the
farmers are fully aware. It is a signal of the figscof the programme. The result of paired t-gesido significant at one
percent level, which clearly indicates that, thedficial Literacy Programme has significant impacttee awareness level

of farmer respondents, about the savings bank atcou

Table 4, reveals the success of the FLP, with mgpeusage of SB account services by farmers.Bdfe FLP,
only 70 percent of the farmer respondents had a@&@Bunt, which was with Service Co-operative Bdrding members
of Padasekhara Samithi. For getting the benefltda®@ to rice cultivation, the members of Padaseki&amithi had to
open SB accounts, with the Alappad Service Co-apper8ank. It is a positive impact, that all therfeer respondents who
did not have SB accounts before the FLP, has op8Beaccounts after the Programme. The easy aazéiss Ultra Micro
Branch, opened by South Indian Bank has enableththeers to open the accounts. Now, all the fanmaspondents have

an SB account with a commercial bank. The FLP hatsvated the farmers to be a part of the formalkibagnsystem.

Table 3: Usage of SB Account Services by Farmer Remndents

Sl. No | Particulars | Before FLP | After FLP
1. Users 42(70) 60(100)
2. Non-users 18(30) 0
3 Total 60 60

Source: Compiled from primary data
Impact of FLP with Respect to ATM Usage

Here, an attempt has been made to evaluate thateft@wareness and usage of electronic bankingcss,

through ATM, by the farmer respondents.

Table 4: Level of Awareness of ATM Services by
Farmer Respondents

: No of Respondents
Sl.No|  Particulars g otore FLP | After FLP
1. Fully Aware 3(5) 4(6.66)
2 Partially aware 3(5) 35(58.33)
3. Not aware 54(90) 21(35)
4 Composite indey 35.1852 40.9259
5 t-statistic 5.197**
6 Sig.(2-tailed) * 0.000

Source: primary data
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Note: Figures in parenthesis represent percentatyeal

Table 6 reveals that, before the FLP, 90 percenthefrespondents were totally unaware about ATM iged
services. This has declined to 35 percent after. iRty five percent of the farmers are eitheryfudr partially aware of
the ATM service, which is a positive impact of theP. The result of paired-t-test is also found ¢osignificant, implying
that, the FLP has positive impact on raising tharawess level about ATM services among farmers.obijiective of the
Programme is to create full awareness about ATM tanthake the rural people use such electronic Iankervices.
Hence, the reason why there is not remarkable imgmnent in the ‘fully aware’ category of farmerdasbe enquired into.
An examination of the usage level of the ATM seegicby respondents is done in the ensuing secfibrtis objective.

Table 5: Usage of ATM Services by Farmer
Respondents

Sl. No | Particulars | Before FL | After FL
1. ATM holders| 1 (1.66) | 59 (98.33)
2. Users 1 (1.66) 4 (6.66)

Source: Primary data

Note: Figures in parenthesis represent percentatyesl

It is seen that, although all the respondents exaep are having ATM card, only nearly seven peroérihem
are using it. This clearly indicates that, eventifothe bank made available the services to farntezsuld not make them
use ATM services. One reason is that, many of éhmér respondents do not have the technical s&ilyse the ATM
services as the education level of respondentsemelow, 80 percent of them being SSLC and bel@&tS (Table 1).
Another more important reason is that, the bankdiras nearer to them than the ATM centre. Theywarg comfortable
with the withdrawal slip, for withdrawing money. @Harmers are not expected to travel further, ttienbranch for
availing banking services, through ATM. Hence, tlaeg not interested to use ATM for withdrawing mpn@nly, when
they start using the ATM, they will become fully ame of the services. Hence, the level of awarerseksv among the
farmers. The awareness and usage of ATM servigedeancreased, only through the provision of ATivshould have

come as a follow up measure of the FLP, from thegfeSouth Indian Bank, or any other banking isibn.
Impact of FLP With Respect to Mobile Banking

Table 8 reveals that, before and after the FLPgmuinthe respondents are aware of mobile bankingcss.
The sample survey revealed that, out of 60 respued®&8 are not having a smart phone. Althoughy theve mobile
phones, mobile banking is not possible throughrthiBones. As such, the question of mobile banlsnignpossibility and

hence, naturally there will be no impact for anyPEFL

Table 6: Awareness Level of Farmers about Mobile B&ing Services

Sl. No Particulars Melo NG pendsiiy
Before FL programme | After FL programme
1. Fully Aware 0 (0) 0 (0)
2. Partially aware 0 (0) 0 (0)
3. Not aware 60 (100) 60 (100)
Composite index 33.3333 33.3333

Source: primaryalat
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Impact of FLP with respect to borrowings

The FLP was conducted, with an objective of pravidiormal credit to the rural people and thereleguce the
intervention of informal sources, especially prevahoney lenders. Formal sources consist of credin fcommercial
banks, co-operative banks, regional rural banksatiner formal financial institutions. The extentde#fpendence of farmers

on formal and informal sources, is depicted in €l

Table 7: Sources of Credit for Respondent Farmers

Sl. No | Sources of funds| Before FLP | After FLP
1. Formal sources 4 13
2 Informal sources 0 0
3 Not taken credit 56 47
Total 60 60

The numbers of farmers, who have taken loans faarmdl sources, have also not considerably increaffedthe
Programme. The reason is that, farmer respondemtscd interested in taking loans and doing cutibrg for fear of debt
obligations, especially due to cases of crop failand low prices for agricultural produce. The farsnare well aware of
the consequences of default of loans and henceg efforts by way of awareness programmes and niativato take
loans detailing and illustrating the advantagemofeasing their scale of cultivation, through fairfoans is underscored

here. A single FLP cannot make remarkable chang®iattitude of farmers, with respect to borraygin
Awareness level about Kisan Credit Card

Eventhough, the number of farmers who depend oditcier their agricultural operations are less,at@mpt is
made here to examine the level of awareness ofefarof Pull village, about the most important scador short term or
seasonal agricultural credit, viz., Kisan CreditdCaable 10 reveals that, all the respondents warewotally unaware of
the KCC Scheme before the FLP, have become pwgrtalare of it, after the Programme. It is alreadgrsthat, only a
few of the respondents have taken loans for agumilTable 9). It is also observed that, nearlyp@gent of the farmer
respondents are marginal farmers (Table 1). Hemost of them manage their farm expenses from their sources,
rather than depending on loans. It can be concltitggdthe FLP has been successful in creatinggeat partial awareness,
regarding KCC among the farmers.

Table 8: Awareness of Farmers about Kisan
Credit card Scheme

: No of Respondents
Sl.No | Particulars  "gotore FLP | After FLP
1. Fully Aware 0 (0) 0 (0)
2. Partially aware 0 (0) 60 (100
3. Not aware 60 (100) 0 (0)
Composite index 33.3333 66.666]

Source: Primary data

Note: Figures in parenthesis represents percetdagéal

Table 11 makes it clear that, there is only a nmaighcrease in the usage of the KCC, by the fasraéter FLP.
It is interesting to note that, eventhough non¢heffarmers were aware, about KCC and its servibese of them were

using it before FLP. They did not even have theimimrm knowledge that, the card which was issuedéont and which
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three of them were using, was known as Kisan Ckgalitl. Eventhough, FLP could not substantiallyease the usage of

KCC, it could create awareness among farmers a00Qt.

Table 9: Distribution of Respondents in Relation tdJsage of KCC

Sl. No | Particulars | No. of respondents
1. Before FLP 3 (5)
2. After FLP 11(18.33)
3 Total 60(100)

Source:Primary data
Note: Figures in parenthesis represent percentatyeal
CONSTRAINTS OF FARMERS IN AVAILING BANKING SERVICES

Although, constraints in availing banking servitgsfarmers do not form part of the objectives ¢ Hiudy, the
last section is earmarked for it, to make the sto@ye meaningful. Identifying the constraints manalde to suggest
appropriate measures, for improving the finangialtsion activities of banks and other financiatiutions, in the area.

The constraints faced by the farmer respondentdepieted, in Table 13.

Table 10: Constraints of Farmers in Availing Bankirg Services

Sl. No Constraints No. of respondents|
1. Lack of clarity about modern banking products 0 (800)
2. Short banking hours of the Ultra Small Branch (48.33)
3 Non availability of all the banking servicesridhe Bank 13 (21.66)

Source: Primary data
Note: Figures in parenthesis represent percentatgeal.

Although, the FLP covered the basic banking sesvicethe people, many more products are offereiamks,
since the Programme has been conducted. The fatawdrslarity about the services and advantagekehew products.
This constraint has been pointed out, by the efdimaers. The farmers want to know about the newicses of banks, for
which more FLPs are essential. Hence, banks maydsps for conducting FLPs, on a regular basis,&t least once in a
year in a particular area, especially rural aresisen new products are launched by banks themsebregy the

Governments. This will also enable banks to moratwt take stock of the impact of these programmes.

As far as Pullu Village is concerned, there is oahe ultra small branch of South Indian Bank in #uea,
which is functioning for three days a week, and tio@ only in the afternoon. The main branch isated at Alappad,
which is far away. Hence, the farmers find it diffit, to meet their banking demands as and wheassacy. Converting
the existing USB into a full-fledged bank, or openiof a branch by some other bank, in the arebessolution to this
constraint of farmers. This can also overcome imitdtion of non availability of all banking serés, from the USB.

Since, USB is not a full-fledged branch, only certaasic banking services are at present avaifabie the USB.
CONCLUSIONS

The study has revealed that, the FLP in Pullu ¥éldas significant impact on the awareness anceusagl of
savings bank account, by farmers. The Programmél aso improve the awareness level of respondaimsut ATM.

But FLP could not bring changes in the usage lef/@&TM, since there is no ATM in the area and tH8B.is nearer to the

| Impact Factor(JCC): 3.6586 - This article can be danloaded from www.impactjournals.us |




| 18 Sreelakshmi C. C |

farmers, than the nearest ATM. Hence, the awareardsusage of ATM services can be increased, dmbyugh the
provision of ATM. It should have come as a follow measure of the FLP, from the part of South Indank, or any
other banking institution. Since, respondents atepnssessing smart phones, the scope for mohileriznis very limited
in the study area at present. It is a welcomingufeathat, none of the respondents are taking tchexdn informal sources,
eventhough money lenders are prominent in the d@&#kR. has been successful in creating at leastapartiareness,
regarding KCC among the farmers. There is no cenalile change in the awareness level of resporideners, about
the crop insurance scheme, eventhough unknowitigly are taking the benefit of it, for rice farminthe farmers are
facing some constraints in accessing banking sesyilike lack of clarity about modern banking seegi, short banking
hours and non availability of all the banking seea from the Ultra Small Branch of SIB. If the g&abf this branch is
changed to a normal branch, the villagers can aiaithe banking services, under a single roofbtief, it can be
concluded that, the FLP in Pullu village could lripositive impact among farmers as a whole. Bilktlsere are miles to
go, especially with respect to credit. The Finantiteracy Programme should not be viewed as a-otiee effort to
bring the financially, excluded under the formahkiag sector. It is a continuous process, espgdail the less educated,
whereby the financial institutions should take ihigiative to monitor and supplement, wherever amass and usage is
lacking. The banks can also use the services oh&ss correspondents, from their local area tosspeavareness, about
modern banking services and schemes among farmers.
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